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SUMMARY'

Responses from 552 (74% return rate) students and employees of the University

Of Maryland, College Park (UMCP) about their attitudes and "behavidiPtowards the,,
-

Maryland Student uniori (MSU) yielded the following sample-of findings among the

many presented in,the report:I#
The typical respondent was a single (79%), white (7.0%), undergraduate (71%)
female (51%). She was a 21 year old junior (21%) who commutedg60%) to
school, using-personal transportation (69%). She was most likelyto arrive
o campus daily between 7:3p ind'9:00 a.m., and leave eampus between 3:00'
a 5:00 p.m. The local radio stations she most frequently listened to were
WR X (20%) and WWDC (14%). Between classes she most figq4eritly spent time in ,

the libraries (30%) o#the place where the lived (27%). She was likely to
use the MSU approximately four times a week.

.

There was a generally positive attitude toward the MSU among students and
1 .employees. .

.-;.

The MSU was viewed as a facility where students (more than employees) could
cgo just to meet with friends. Although all atudents held this view, inter-

national,national, Asian ana black undergraduates were more likely to feel this 'way
than were graduate students.

A greater proportion of Hispanic and black undergraduates spent most bk:their'
time between classes in the MSU than white undergraduates. 't

d 2 '
, r.. ....

, Diamondback ads (80%), Diamondback articles (49%), posters (54%), and , .
4 word-of-mouth (50%) werAthe four most typical methods used to obtain nfor- .

.

.i
.

oration about programs/events held in the MSU. .

.

.

. .. :..a,

After 7:00,p-m%, during the week, was the most convanienttime_for most to=
.

attend MSU programs. -. .a
Is . ,..., '. .

Films (40%),- arts and crafts fairs (36%), and; games'ana tournaments (26%) " '
. .

were the programs/activities attended by the largest percentages of people. , 1

,,g,

Textbooks (94%), Roy Rogers (92%), rest roome-(85%), bulletin.,boerds (84%), .

,

the Hoff movie theater (79%), and the information center (76%) Were the
resources used,by the largest proportion of individuals:.

.

The wide use of information and publicity services such as the bulletin
boards to read information (84%), the infqrmatiOn center (76%), and the
Diamondback dispensef (66%) highlights the role of the l'ISU as an information
exchange, for the entire campus. These services. were likely to have a greater
frequency of use by MSU patrons tharitother'seivices. ,

4 4

4:410,11'.
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International students tended to differ most often from the other groups

in their usage of food services'.
International students were more likely

. to eiat breakfast at the MSU than were employees.and black students; inter-

national students ate lunch more.frequenfly than did white students,

giaduate students, and empldyees; and international students ate snacks more

regularly than did graduate students and employees.

Overall, the MSU food services were viewed as being "good;" or "o.k. ".

/ o Roy Rogers was themost,widely used food servile (92%), with quality of
.

to'

food anp seivice,reported as the most frdquent reasons for liking it.

The cafeteria was the least preferred_food service, with quality of food

and a diSlike for specific foods served citeias the reasons.

the University Book'Cenfer was preferred to the Maryland Book Exchange

(53% to 47%), primatily because of location.

Tournaments and games have shown the greatest increase in use over a

four year period (11% to 20%).

The percentage of'people willing to pay slight increases in fees to support

new services remained at '21% over the four year period, but there, was an

increase from 40% to 50; in the percentage of people saying'perhaps they

would pay.

In 1977 no food services were used by at least 50% of the respondents, while

in 1981, Roy Rogers, the Macke Mdchine rooms, and the Food Co-Op were all

used by more than 50%.

Of those using
recreation and

An inexpensiv
horseback rid
MSU services

the Macke Machine rooms, 50% went there to eat, 20% for

games, 20% to work, and'f0% to meet with friends:

steak house (29%),,a tOe/record lending library (23%),*and

ng (22%) were thedthree' osx favored suggested additions to .

d.facilities. .

te
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I
The mission of the Student Union,at theUniliersity of Maryland, College

Park, is pluralistic, and incl udes educational, developmental and\retr eational
t

objectives. Highly diversified programs and services support the multifaceted .

..

mission'of the Maryland Student Union (MSU). MSU activities enhanceprogramming.

for socio-cultural functions on campus and provEde for development andyro-
. - .

gramming related to the work of academic departments. Efforts-toward maintain.:
.

.
,

ing diversity in programming` are thwarted by a ooftcern for "financial stability,"

-

Hubler (1980) opens his 1979-80Maryland Student Union Annual .Report With the,
.

1

statement: "Financial concerns best characterized. the Maryland Student Union

throughout the past year." Spelman (1980) discusses,the impact financial

..,
pressures have had on student unions over the past decade, and in addition,

A
.

1

identifies other concerns that,a acrave impact on unions. 'These Include;:
,....

A. .i
1 (1)' A Continuing pressure for improved accountability.

, ..

.
(2) A continuing need to respond to pressures related to societal issues,

.
...

. .

including affirmative action, consumerism, handicapped, s*aty, etc.
. .

,
.

. !
.

.
,

(3) Continued and increasing demands forstatistitil documentationotcom-
,- .

!..

partitive studies, internal and,external analyses, and other means

g of measuring,management,_,efficiency.and effectiveness of facilities%

..,

To address these concerns and to enktanCe the effectiveness of the-MSd,

.
.

a survey -of thecaMpus community wag. conducted in 1977. This survey prol;ided .

. It
...

an assessments and documentation ofMSU's uoer characteristics and attitudes p. .
o .

.. , ,

. usage patterns,.andfutuie service optionde(FOsters Lea, Wasserman and'Handley,

1977;
.

Adelstein, 1977).
6. ' '''

'

. ,
-.s. -'

'The,purposes.of, the present study 'were to'rerilitate tnd expand the 1977, .

., . study, to-critiCally evaluate current se:iviceS, to gather information regarding
-. . "

.

,.,.
:

.
-

...

potential additional services, and'tb determine the patterns and readtions of... .

. , . w
. .

. . . - t
.

.
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. ,minority group `students 'to the MSU.

Questionnaire and Procedures

The questionnaire employed was a modification of that used by Hostet et'

al. (1977) and was developed by the researchers,in consultation with MSU and

.

a

,other UMCP staff" (see Appendix):

The MSU survey ;Yas'mailed to a random sample.of 80 individuals stratified

by Campus status "(undergraduate students by. race, graduate studeritsifaculty,
. .

associate and classified staff), with the number of each group based on the
.

. ,proportion of repiesentation in the campus population.

One'hundred and thirty -four people were dropped the' st-f l d d f h le ipe to

incorrect addresses or phone numbers,or faculty being on leave. Returns were

. :received.from 522-Of the 706 potential resporadent,-for a.74% return rate.

All qdeationnaires were returned using a procedure where respondents

mailed in a coded%postcard'separate-from the uncoded questionilaire, this

allowing for,anonymity. Pollo*p Rost cards and phone calls were' sed and
4 .

free mov4.e, bowling, book store, or diningservice coupons were given to
.

,,

_respondents as incentives.

'Data Analysis
.

Data were analyzed-by chi,square, analysis of variance and.Student-Newm12-
.

.

Keuls post hoc tests at the .05 level for seven groupings": (1) employees (which

included faculty, associate and classified staff), (2)'graduate students (which

±ncluded'special students); and five undergraduate groups (3)' Asian, (4) black,

,5) Hispanic, (6)international, and (7) white undergradutes. Responses to

items 43, 45 and 48 were rated by three independent judges according to

,categoriesdeve.4oped by the writers;

,

It C
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composite profile of the "average" respondent is likely to provide

he desczintion

Tbe typical rtmodden! wrist a ulnae (792:), kite (70%), underAraduate

(ia) female (51%). She was; a 21 year old junior (21X) who commuted (6074

to st.huo'i, ring perSonal transportation (69%). She was likely to arrive in

coMpus dzi3y between 7:30 an14, 9:00 oclocL a.m. and leave campus between 3:00
. .

116 5:00 Thv. ,10 a1 radio stations .611e most firequently listened to 'we,re

QX. (200 and MUDU /...A.%). Between cle,sses sle mnfA freQuently put time in

rate libraries (301.) or the place wher*she 21ved (27%). She was like-1V to use

apia.oAimItely four times- a week,

Tabe i ahovs the chzracterilittes-of-tile sty sample compmred to the IMP

earepus population. 71_}rou&fiont this report rplumn percentages may not add to

10n, due to voundine.

:71:able 1

,

Characteristics of Sample and UNCP Campus Population

Employees ('rw:wlfy,

Sample
Pall, 1980*k
Population*

.Clagsiffied, Associate Staff) 41 8 .V556 17

Graduate Stodeatv. 83 16 75!)0

_Special Students 3 1747 4

nnaergradu.tes 395- 76 26'567 69

Totola 122 IOU 4543.4 100%
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'1.
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i'l i Z'.:;) ar i. C

t,rnat-J

iCSn

.

'10t a f;

F;a1P1)3.e 1.v Sex, -,
Malo. ._

Feral e

Not r eported

Totals

Szt.)

.,r!'4,15 trident F,

.,

5

,..__3-

Li,

2

V

13

39'5

25}S

26,3

2)

6

11)

'49

51

:km.,
,

100X

!;!)5

A17

!,f)9

3(..Vri

,;.,(.4-i

211.4-61

_ 45444

2

4

Ot7;

5'..:1

4W.

a .01,11:

Co.3 marks .v,ay not equ -43. 1.002 due 'to rroktodi.,c;g
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At ti tutes Toward tho y and ud.et Union

Vbat izoneralt -were held the: 14,SU?

0

General ly fax, atti tares (misted towaT d the MSU, its staff, cind.

-

hE.a.. in T.nbles 2 and 3 indiet,te that:

O frAiriiurds: iv1t that they cools usold13 find their 1Ter ,around the/

. MS11, that msp m_alf wire usnany hapful and that they usually

hsid a p1(..a*,-:eant e):pvrionce -tn the M.S.U.

nets were_. /F'..;, opitlezonr, vhother or not the MSU 'was a

_pisice where individuals could go just to reins:. Howrev&v, mon:.

a

Lr 5 v:idoals t7.:n.dV.1 to 4-if:pi tbemssiv.eg as going to' the NSIJ only whe-n

t here WBS a spoific v U0 do 3.0.

r
Trild e rg rad: r sea r 4, t: t s ongly Cbau did (An 1 oyes s, th

rIvy Pt a temen "1 tinme-timt-s go to (1I( 5U just to walk, a'connA.."

iCkzick ury.1,1Irc.,racluNte, s-4::5:ponsr.:s did not diffeL.slgnificanfly 6-ron

.those of grl'Auate students and other undergraduate,. subgroups, who

a:t4o tended to agree with the statement,

ALatueients, both gradvate and undergraduate, were significantly more

pi:R.1y than employe4 ro visit the MSU lust to he with,m2oPie-

Differences among the students 'shoultd that international, Azian and

r
black under graduates were also inore liltely to visit the Mnu jtiRt t.0A

bd -f.kkth 'people. then rete EtiVuate st-Aulents:

Ilispanic,, white and Asian undergraduates felt that the.11SU provided

pro;;,rams/actdyities for utu6ents Pram o variety of .cultures signi

ficantiy m6xe than diel gradu4te 'Students.'

10

1
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Table Z.

Means and Standard Deviations for Items .Describing Attitudes.

Toward the MSU

,'.

(
.

ITEMS ' MEAN S.D,

. ,

20. I usually have a pleasant experience in the MSU. ) 2.22 .75( ,
21, The MSU 'staff'(does not include food and

bookstore staff) are-often unpleasant. . 3.59 .83 .

.

22. MSU` irograms are fairly imaginAiver 2.79. .72

., 23. The MSU staff (does include focid'L
:

., .

bookstore staff) are usually helpful. , 2.33 .' .72 .

.

24. ThelMSU is usually clean. 2.47 .95.

25. My feelings about the MSU are mostly negative. 4.00

. 26. The MSU is somewhat inadequate at filling my
needs. .,

27. The MS an unattractive building.

28. The MSU staff (does not include food and book
store staff) are usually not.avallable.

3.24 .98

3.59 .96

3.44 .79

29. The MSU offers culturally relevant programs/
Sctivitids. 2.72 .77 ..

30. I-can usually .find my way around the MSU.
_ ,_-.....

2.1]ft* .98

.

31. TheMSU staff makes An effort to provide a
,

.variety of programs.
--.- 2.44 . .7k

e

.

.. . .

. ,
.

32. The MSU is not a place where I' can .go just i

do

-:- .

to relax. . .
.. .

3.01
1

33. I sometimes go to theASU just to walk around. 2.77**
...

. .

34. I only go to the MSU when I have a specific task t9 .

accomplish (i.e., eat, thop, attend meetings, etc.) 2.74
. .

35. There are times when thd MSU is so crowded I
choose to go to another place.

#

,36. I sometimes go to the MSU just to be with people.

37. The MSU providds programs/actimi6.es for students
from's variety ofculiures. 2.58** .85

* 1=Strongly agree; 5=Strorigly disagree

** Subgroup? differ at .05 level /v

-4.

1.30

:29

2.47 1.14

. 3.18** ' 1.15
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Table 3.

Means' and StandarA Deviations for Items on Which Subgroups Differ

.

Employees
"'ITEMS \

Mean S.D.
4. A

1
.

Graduate

Mean S.D.

White

Mean S.D.

Black

Mean, S.D.

Hispanic

Mean S.D.

.Internat.
-

Mean S.D.

Asian

Mean
-

S.D. :

i

30. I can usually-find my
'way around the MSU.' 2.68

o

33. I sometimes go the MSU
. just Jto walk around. 3,43

36. I, sometimes. go, to the.

MSU just to be with
people.-. 4.05

37. The MSU provides pro-
grams/activ ites.for

students from a variety
of cultures. 2.65

.

1.13

1.37

.97

.

...59

..........

2.42 1.02

I

. .

'-

3.05 1.30

3.46 1.16
. I

.3.Q4'. .79

.1.99',

'.

2.48

3.15

4

2.44

1

.92
.

1.28

1.15

.

.81'

.

1.90
I.

.

2..27

2.73

2,67

80

1.17

1.05

..

1.03

1:83 .76

2.50 1.38

2.1.2" 1.35

.2.29 .91

laki

J, -

2.31 . 1.03

.

2.38 .96

.

2.46 .97

2.92 1.26

2.03

2.92

2.68.

2.57

1.07

1.26

4.40.3

1.10

.83

,

13
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,Summary of Attitudes Toward the MSU

Results indicated that a generally positive attitude existed toward

the MSU despite'differences as to why people use the MSU. The MSU is' a place

whe

IS
-most people went to accomplish specific tasks, but others (especially

,
..

black unaergradutes, but least of all, employees) went there 'just to walk

around.
.

The MSU also"was viewed as a facility where students (more. than employees)
. It"

could go just to meet with friends. Although all students held this view,

international, Asian and black undergradutaes were more likely' to feel this

way thari were graduate students. Thus the MSU was used by a cross section of

the campus population for a, variety of reasons, and it served as a place whei.e

minority students felt they.pould go to walk around or be with friends.
4

.

.'MSU Usage

ow,

,
.

What proportion of the sample spent most of there time between classes in the
,- -

-
. .

.
,

.

MSU? What were these individuals most likely to do in the MSU?

Table 4 provides- information relevant_to these questions.

Fourteen percent of the respondents spent most,of their time between

classes in the MSU-

A greater proportion of the HiSpanic ( 3%) and black undergradutes (211) 4

nclspent time in the MSU than did white u ergraduates (16%).

Libraries (3,0%), residences (27%), and offices (17%) were places where

,the largest provortion.of all respondents spent their time between

classes.

A

1 Individuals who, sp ent most of their time between classes
1

in the MSU

were most likely to spend this time meeting with friends, (34%).

Studying (21%) and eating (21%) were alscractivities most frequently'

engaged in between-classes. Students and employees also .shopped.

and ran errands (10%). worked (5%), and slept (2%) at the MSU.

4t

4
Ljc
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Table "4.'

Places Where Respondents Spend Most of Their Time Between Classes (Item 17)'.

Places

4

Total
Sample

4

h Libraries 30**

2. MSU
. r 14**

A

3. Mall area 2

,

4. Lounges 7 Classroom Buildings
.

8**

5 Coffeehouses /Restaurants ,

(other than MSU) ,

6. Offices 17**

7. Place where you live .

.

-. 27**
.

.

8. Macke (vending "machine) room '2

. 4. No response ,

.

,Totals *100%

* Less than 1%
** Subgroups differ at :05 level

1.5

Employees Graduate White Black Hispanic Internat. Asian

9

3

0

3

-' 80.

,- 6

.

. 0

0'

C

k

.

c

32

7

-1

4

0

54.

1

1

0

%.

27

16

3

10

*

.

5

' 38',

2

0

%.

28

21

3

10.

0

O.

38
i

0

0

44

22
.

,Q

22

0
,

,

0

13

0

t

o

.

'54.

23 .

0.

0

0

0

8' ,

. *

15'

53

10

0

.3

5

0

i5

*
NI

4

100% 100%. 100% 100% 100% loth
x.

l00% ,

G

, . .
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10.

How do students and employees hear about the program events held in the

Maryland Student Union? What hours and days do tbev identify as most

t

convententfor them to attend MSU programs?

Table 5 shows:

Diamondback ads (80%), Diamondback articles (49 %), pbsters (54%)

and word.of mouth (50%) were the four most typical methods uses

to obtain inforAtion about programs/events held in the MSU*

4

Black undergraduates were more likely than other groups too obtain

information about MSU programs from somewhere else: Black Explosion

(57%) , f,lyers (57%) and word of moUtfi (63%).

White (57%) and Hispanic.(50%) Tidergraduates more fre40ently heard
A

about programs through word of mouth than did other groups (with the.,

exception ofblack undergraduates).

Results not shown in a,table indicate that after seven o'clock daily ,

iethe time that was most convenient for patrons (from 33% to 40%) to

attend MSU programs. The peridd between 2:.00 and 7:06 is the second

most convenient time,for attending-XSU programs.

i c
, .

1
,

.

4'



Table 5.

Ways in which Respondents Heard about MSU Programs (Item 14)

11.

Sources of
Information

Total
Sample

Employ
ees Grad White Black

Inter- Asian
Hispanic nat.

%

1. Diamondback ads,% 80 f8 75 84 73. 71 77

.%

5

2.Diamondback articles* 49 49 36 54 .40 63 31 44

3. TV Monitor ` 1 0 0. 1 0 0, 8 0

4. Dial-an-event 1 2 0 1 3 8 0 2

5. Radio i 9 7 / 5 11, 13 4 8 10

6. D.C. Newspapers 4 10 7 3 3 4 0 2

.7. Baltimore newspapers 1 . 0 1 1 3 0' 0 0
.

8. Black Explosion* 5 0 - 2
.

'** 57 0 , ' 15 2e

9. Word of mouth* '50 34 37. 57 63 50 39 42

10. Posters 54 39 47 59 57' 58 46 .49

11. Flyers*
\,

12. TelUM

42

**

44

0

19

0

.49

**

57,

0

29.

0

31 .

0

34

0

13. Ha-Koach 3 7 0 5 0 0 0 0

ASubgroups differ at .05 level

**Less than 1%

ve

I
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.What programs do stpdents'and employees attend?

From Table 6-we learn:

4

Several MSU programs were attended by 20%or more'of the total

sample or a specific subgroup.

Films (40%), arts and crafts (36%), and games and tournaments

.(20%) were the programs/activities attended by the laigest per-

centage of the total sample.

Social dancesilwere attended.by a greater proportion of the black

(43%) and Hispanic (21%) subgroups than other groups.

Black undergraduates (23%) were the group with the largest pro-
,

portion of its members who attended mini - concerts.

Over 30% of the-,black (37%), Hispanic (37%), and mternational

(31%) students attended recreation event's, compared to 18% of

the white undergraduate sample.

Thirty-tfour,percent of the. Asian and 26% of the black students

participated in tournaments/games; a smaller proportion ofc

white,(21%) andiMpanic (21%) undergraduates did so. ' ,

10

d.

ti

p
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.Table 6.

MSU Programs Attended by Respondents (item 13)

13.

Total Employ--Grad-
Programs /Activities,. Sample ees uate

% %

White

%

Black

%

Inter -

Hispanic nat. Asian

% % %

1. Noontime lectures '.,, 10

2. Discussions 7

. 3. Films 40

4.' Social danCes* 11

5. Coffeehouses

6% Fine 'Arts series 10

7. Short courses/seminars 8

8. Mini.lconcerts* '13

N

.9. Commuter concerts ..,o, 6

. '---

10. Recreation events* ,.' 18

,
.

11. Arts - crafts fairs 36

12. 'Games/Tournaments* 20

..

17

10
,

3

0

2

12

5

2

0

.

15

32'.

12

8

5

41

'5

7

12

8,

6'

1

,
6

33

11

- '

,

,.

.

10

7

39

11.

. 11

10

8
..

17

9

18

38

21

7

13

43

43

3

'20

10

23

'10

37

40

27

.

13

4

46

21

.4

17

8

17

4

33

°46

-'

.

.I.

04

0.

ir

23

0

!;'

0

0

8

8

31

k,31

15

,

'

7

10*

42

12

10

2

5

10

-5

22
...,

27

34

,

'' .

.

.,

p

* Subgroups differjat .05 level.
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Summary of MSU Usage

, ,,
,.

Although the,Maryland Student Onion was used%for a variety of reasons,°.the
Q

'

specific role of tbe Union as a place where people go to meet with friends was
.

_ ..

apparent. The MSU was the second most popular place for people to meet with
. ,.

friends (25%). Only the place where.peopld live (34%) was more frequently utilized
, .

.

'for. .this purpose. Twenty percent or more of the international"(25%Y, white;

(24%), Asian (23%) and black (22%)-undergraduate groups met with friends

,
between classes. A large-percentage of these meetings likely occurred in

t ,

the MSUrsince people used

is also'likely dire people

programs at.the MSU.

the MSU, on the average, abOut four times a week,. IC

6
met with friends while'engaging in other.activitieak

F

L
Between 6%,and 40% of the'respondents participated in one or mote of the

! $ .

MSU progiams. Films,(40%), arts and crafts fairs (36%), and games anchfourna-.
0

(20 %) were supported by the largest percentages of MSU patrons. Data ,

suggest that the proportion of minority undergraduate participation in particular

ptogiams May be larger than that of,white undergraduates.
t - 0..

pAds or articles in the Diamondback were the best way to inform eopleJabout

.1.' .

'programs., Respondents also frequently heard about programs through word:of .

. .
3 ,

mouth, which wasfparticularly true among black, white and Hispanic undergraduates..
, 2e: I . .°

1
Use of Facilities and Services

What facilities and services were used by the largest perceneage of people?
-

What facilities and services are notwell utilized? What facilities and services'
. .

. .
are not, known about?

When facilities and -pry

the percentage

St(

4

s are rankdd from highest to lowest according to

of patrons using each orfe (Table 7), data indicate that:

"qo

#



4

15.

Textbooks(94%), Roy Rogers (92%), rest rooms (85%), bulletin boards

and the Hoff movie theater (79%) were the five resources used
4

by the largest 4oportion of individuals.

The Satellite shop in Ellicott' Hall (2%), card. room (3%), piano room

(4%), Odt Haus (5%) and lost and found (5%) were the leasi.utilized4

resources.

The above rankings did not differ for graduate students and white
'

undergraduates.

r. Greeting, cards were included among the top five resources used by black%

. undergraduates and employees. The emplOyees',ranking of. the top five

resources also included leisure books.

7

Other facilities identified as among the top five

minorities included the Diamondbaa dispenser and

used 'by non-black

tiay phones by Hispanic

students, the cafeteria by international students,'and the Macke'machine

room by Asian students.

Almost half of the sample was unaware nf,the Satellite Shop.in Ellicott

Hill and an'additional 50% never used it. Similarly, approximately one,.

third of the sample were unaware of the Out Haus 02%) and the TV monitor
I

(30%). These services were never used by an adjitional 63%'and 50%,4re-

,'..spectively of those sample*

.
.

s Reasons given for not using specific services tended to be "no interest,"
. .

ht

followed t37 "lack of information. ". ;

22

t"
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A look at those services with at least a fifty percentusage rate

- indicates that sixteen of the sixty-one services and facilities were used

by at. least 50% of the sample. Table 7 indicates that:

Personal services'such as rest rooms (85%), pay phones ,(68%), record

Coop (69 %), campus phones (60%), podtal facilities .(60%) and the bank,-

(57%)were used by large percentages of MSU patrons.

Textbooks (94%) greeting cards (76%), and leisure books (59%) were

University BookCenter items that were in the most demand,

The wide use of information and publicity services such as the bulletin

boards to read information (84%) , the information center OW, and

4

the Diamondback., dispenser (66%) highligHts the role of the MSU as an

t

p
'information exchange for the entire campus. These services were likely

to have a greater frequency of use by MSU patrons than other services.

The Hoff movie theater (79%) was utilized by ajaiger percentage of

those Sampled than other rFcreation and leisure time activities.

Black studqnts used the Hoff 'theater significantly more frequently

than did graduate. students and employees.

'is Roy Rogers (92%)was thefood.service used by the molt people, followed

by the IMacke machine room (64%), and the Food Co-Op (54%). This high

,/
usAge of the Macke machine room may'be-seaated to the presence of

electronic games in the area. .
A %V

tit ,
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Table 7

Use of MSU Facilities and. Services .

Frequency Ever NeVer Unaware
of Use* Used - Used of Seivice

.i.

'

Information' and Publicity

.e

Informatio9 Center; 3.56 -.73 76 17

Bulletin Boards (to post
information) ,.. 3.06 1.08 38 58

.

Diamondback Dispenser, 1.83, 1.10./ 66 23
.

%

T.V. Monitor 3.45 .89 10 . 50

.

Bulletin Board (to read
information) ' 2.75 1.06 84 14

Student, Affairs N
.

Commuter Affairs 3.7.8 f52 12 76'

Off-Campus.Housing
i;

3.72 .70 . 23, 72

Greek Affairs 3.27 1.05 7 82.

Orientation 3.81 .59 :- 13 .

. -
77

.,
- Experiental Learning Center 3.69 .70 11 64

6

Campils Activities 3.38 1..02 16 '65
,--

Student Organizations 3.19 1.20 8 69

Recreation and Leisure Time
Activities

Bowling

Billiards

Piyall

T.V. Aoom

Mean S.M.

3.69 .63 27 (7(2,
.

3.60 .70 23 75-
1

3.27 .96 34 -64

.rr

3.38 1.01 6 80

9 g
4

. 7

4 "

.

.11
r'_

\ 36 0

2

25 ''

19

23

66.

1

2

2

- 14

A

.
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, T4ble 7 (continued)

Use of MSU Facilities aid Services

Recreation & Leisure Time
Activities (continued)

18.

%.

Frequency Ever Never Unaware
of Use* Used Used- of Service

MPan &AL % %

C *

Study loom '' 3.O7

Lounges'
. .

.3.14

Card Room ,' 3.3-

Piano Room ' 3.19

Hoff Movie,d'heater 3.36

Craft Shop 3.68 ,

but Haus (rentals) 3.54.

Campus Res6ryations -3.68
P

MSU Reserytions'
.

,1:70%,,

Ticket.QfEi&
. .

Personal Services
, .

4er
.*$ PPhotocopying .

0 - Tobacco Shop

Bank .-.
-. .

Xotary Public .

PostaI-Facifity :----S,

Lost and Found

Pay Phones

Campus Phones, --

Restrooms.

Coin Lockers

1.09 _ 26 4-

1.05 47

.17 3.-

1.12 4

.14 79

.65 16
t.

.93 5

.75 15 ,

*.p5 13 - 4
3.84.41..44

.1..

.

.

3.30 .82 49
/

2.79 1.04 41.

2.71 . .93. 57 .

3.86 .51 ' 22 '

3.24 :83 60

3./8 .80 5

,3.26 . .86 77 /.

3.02 1.09 60
,

2.40 1.17 85

3:41 .93 18

61 13

484

74

70

20

5 .

23

26

1

117

32

14
.1

18

6

0.

)

69 -,

63

67

69.

,

50'

44

'54' ( '5

43 **

54 24*

34 6

78 17

32 . 1

37- 1

14 **

.

76 6

m.

tw
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Table 7 (continued)

Useof MSU Facilities and Services

Frequency' Ever New Unaware

of Use* Used Used\ of Service

2, .

Social Functions/Programs

Meeting Rooms 3.63 ''.73

Mean S.D.

Personal-Services (cont.)

_ Organizational Mail Boxes : 3.11 .95 9 71 20

Reward Coop 3.25 ' 690 30 1

22 72

Ballrooms 3.86 .42 30 66

Food'Services

Cafeteria 2.95 1.19 49 49 1 2

Tortuga Room 3.67 .59 37 . 59. 4

Tortuga Lounge -3.75 ,52 15 78 7

Bayside,Fish Houde 3.64 .62 2 31 63 6

No Frills 3.58 :71 21 65 14

Pi'zza Shop * 3.54 .77 - 47, '51 _
2

.
y

Ice Cream Shop 3.60 .68 48 48 4

., Bakery 3.47 .84 43 52 5
..,

,Macke Room (vending machines) 3.i.S 1.00 -54 44 2.

University Book Center. (Book Store)

extbooks 3.74 .61 94 6 ** %

.

6

4

Leisure books 3.64 .64 59 41 **

Sundries 3.55 .64 40 55 5

Magaiines ,3.75 .62 28 69 3

O

I
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Table 7 (continued)

Use of MSU Facilities and Services

20.

Frequency , Ever Never U"ware
of Use* i Used Used ofl Service.

.. .

University Hook Center (cont.)

Gifts and Jewelry
.

Photo Supplies

Art Supplies .

Mean S.D.

7

3.79 .49

3.72 .62

343 .69

Engineering/Technical
Supplies 3.61 ..66 .

Reference & Research Books 3.76 .53
.

Supplementary Reading for.
Courses 3.76 .54

Greeting Cards 3.50 ..68

Sittellite Shop in Ellicott
Hall 3.09 .94

26 ,73 1

' 47 511 2
,

45 53 i' 2

76 23, 1

43 56

29 71

26 74

2 56 48

%

1

*1

**

,* 1=Almost daily; 2 = Almost weekly; 3 = Several times aionth; 4= few times

Meansexclude never used and unaware of service.

** Less than JA
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Desired Additions to'Facilities and Services

What resources do people want to see added to existing services and facilities?

Are people willing to pay a modest increase in fees for these services?
4

When asked to identify, five resources they were most likely to use if
a

offered by the MSU, the items chosen by,20% or more of the MSU patrons were:

AI A dining service, an_inexpensive steak house, (29%) was.the mqst

desired addition.

This was followed by a preference for a lending library where music

in the form of tapes and records could be,borrowed (23%),'and a sports

activity, horseback riding (22%).

Other items selected by at least 10% of the respondents wer,e: Music

listening room (18%), health food bar (16%), wine and cheese tasting

(16%), antique'shf/flea market (16%), typewriters (15%), cocktail

lounge (15%), dinner theater (15%), beach trips (14%), hair stylist/

unisex. (14%), dry cleaners (13%), flower shop (13%), ski trips (13%),

bicyCles (12%), ptudent film contest/festival (11%), sailing/crew (11%),

telephone order delivering service (11%), and browsing /reading room

(10%).

When asked,if they would bc willing to pay a modest increase \n their

recreation fee in order to provide seledted services:

Twenty-one percent of all respondents said yes, 29% said no, and

50% answered perhaps. Responses did not vary significantly by sub-

group.

:
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Summary of Use .of Facilities and Services

Purchasing textbooks at the Univyrsity Book Center. and eating at Roy

Rogers were engaged in by the largest percentage of MSU patrons. The Universit-
.

Book Center Satellite Shop in Ellicott Hall is a service that mbst people were

either-unaware of or chose not to utilize. Within the MSU building, the,Out Hgp

rentals was the least known service and the piapo.room was the least utilized. qk

Sixteen services within the MSU were used by-over fifty percent of the

respondents. jThese,Here a mixture of personal services (6): University Book

Center services (3), information and publicity services (3), food services (3),

and one recreation and leisure time activity.

Respondents selected an inexpensive steak hodse as their first cho ice of

an addition to the facilities and services presently offered by the MSU. A

majority ofithe respondents were undecided when asked if they would be willing

to pay for their desired service through a slight additional increase in fees.

. Food Services

4
What are the eating patterns of MSU patrons?

Table 8 shows eating patterns by. subgroups. Highl g s are:

lunch and snacks were eaten more frequently (weelcly) in the MSU
A4

than were either breakfast or dinner'.

International students tended, to differ most often from the other

gtpups in their u7se of food services. International students were

more likely to eatitreakfast at MSU than were employees and black

students; international-students ate lunch more, frequently than white

students, graduate students and employees; and international students
'

ate snacks more regularly than did gradate students and employees.

Asian students were more likely to eat breakfast in the MSU than were
4

black students, and Asian students ate luncb more frequently than'did

n
1.1
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white students.

23.

Black students tended tnibuy'snacks,mnre regularly than did employees.

Additional data indicate that black undergraduates used the tobacco,,

shop; morefquentla hAn did Asian students or employeeg.

Table? 8

Frequency* With Which Respondents ate at 1SU

Breakfagt**
Mean S.D.

Lunch**
Mean' S.D.

Dinner
Mean S.D

Snack**
Mean S.D.

Employees 4.73 .76 3.46 1.05 4.40 .84 4.00 1.02

Graduate StUdents 4.70 .66 3.31 1.10 4.22 .92 3.69 .96

White Undserg3raduatgs 4.70 .65 3.48 1.09 4.19 .83 3.4ON .02

Black Undergraduates

Undergraduates

/4.91"

Hispanic 4.61

.29

.78

3.25

3.23

1.15

1.38

3.80

4.37

.76

.76

3.13

3.33 .96

International
Undergraduates 3.91 1.38 2.31 1.32 3.91 1.22 2.67 1.07

Asian Undergradaltes 4.31 1.12 2.76. 1.48 4.21 1.05 3.34 1.0e

Total Saiple 4.66 .74 3.33 1.17 4.19 .87 3.50 1.03
a

*1=Daily;'2 F. 2-3 times/Week; 3 = weekly; =rarely; 5= never"

**.SuSgrpups differ at .05 level

30
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Evaluation of Food Services
.

A! .

How do 'patrons generally evaluate the food services? What are the most and

least preferred food services? Why are.,the food services rarely or never`

used by some individu s?

Overall, the MSU services were viewed as being "good," or "O.k.."

.4 Thirty percent of those who rarely or never ate at the MSU were on

a meal plan elsewhere, while 24% felt'that it was too expensive to do so.
' <0'

OthersOprought in a "brownibag" meal (23%) or tendedto skip meals (20%).

Respondents spent an average of $2.49 for their lunch, regardless of

where they ate.

The most preferred food Service (see Table,9):

The most popular food service was Roy Rogers.., Ni910 -two percent of

tie MSU patrons used this service at she time, and 43% chose Roy

Rogers as their preferred food service.

Quality of fold 2% and service (22%) were reasons most frequently

given for liking Ay ogers.

Interestingly, Roy Ro was also the second most frequent least

preferred'(19%) food service. Quality of food was also the most

frequent reason given to explain why Roy Rogers was disliked.

The least preferred food service:

The cafeteria was most frequently identified as the least preferred

food service:in the MSU (74%). =Quality of fopd (21%), general atmos-

.

phere (19%), and a dislike for specific food sold (17%) were reasons

given for disliking the cafeteria.

V. I



Table 9

Most and Least Preferred Food Services

25:
e

Food Service

.1. Roy Rogers

2. Food Co-Op

3. Tortuga Room

4. Cafeteria

5. Pizza Shop

6. Bakery

7. Ice Cream Shop

8. No Frills

410

9. Bayside Fish Shop

14

2. Roy Rogers

3.' gayside Fish Shop

4. Fobd Co-Op

5. Pizza Shop

6. No Frills

7. Tortuga Room

8. Bakery

) 9. Ice Cream Shop'

MOST PREFERRED FOOD SERVICE

43

20

13

9,

5

Why Most Preferred

Quality of food\(32%); service (22%).

Quality of food

General atmosphere (63*

./
Variety (33%); quality af food (18%)

Qual ty of food (38%); like specific
food sol& (19%)

4 Quality of food (65%)

3 'Quality of food (57%)

Price (25%); service (25%); quality
of fqod (25%)

2 Like, specific food sold (50%)

Pa(

LEAST PREFERRED FOOD SERVICE

24

19

16

10

9

8

4

Quality of foOd (21%); general atmosphere
S9 %); dislike specifid-food sold (17%);

.

price (14%).
#

Quality of food (31%); price (17%) dislike
specific food sold (15 %)'

Dislike specific fOod sold '(56%); quality
of food (28X)

Dislike sp eci fic food, sold (24%).; general
atmosphere (21%);.staff related (i8%)

Quality of food (51 %); dislike specific
food sold (34 %), -

Quality of food(36 %); general atmosphere (14%)

1
General atmosphere (30%); price (19%);
quality of food (19%)

)4.4
Quality of food (44%); dislike specific food
sold (25%)

'Dislike specific food sold (717)

32
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:who leave: The MSU may provide this for some students.

Pobr-Year Trends

A'discussion of changes and.trends in the use of the MSU -from 1977

27.

to 1981 will follow. This was accomplished by comparing the current 1981

survey to thf reported by Foster et al. (1977)., Whiles:any bf the items

have been revised, identical or very similar items were compared where-

ever possible.

In both the 1977'and 1981 surveys, films (41% and 40%, respectively)

and arts and crafts fhirs (36%each) had been attended by the largest

0
percentage of respondents. Tournaments and gatiles showed the largest in-

crease n lose over the four year period (11% .to 20%),.

Present data indicate that a larger proportion of black and Asian

students were' likely to be involved in these activities than were white

and Hispanic students.

Between 75% and 92% of MSU patrons were ikely to: (1) Eat at Roy

Rogers; (2) buy textbooks and greeting cards; (3) read thel6lletin boards;

(4) use the information center; (5) go to.a movie; and (6) use th rest

TOMS. From 1977'to 1981, there was an increase in the percentage

using these And amariety of other-service and 'facilities.of peo

Similar to, the previous study, the present study found that a majority

of the resources used by at least fifty perce45,pf the sample were most
4

likely to fall under the category of per'sonalserv,ices and information and

publicity functions,' Both studies identified the Hoff Theater as the single

recreation

sampled.

(e.g., Roy

and leisure t4T-e activity used by fifty percent or more of those

In the present st:,.1, but not in the earlier study, food services
.400w

Rogers, the Macke Machine room, and the Food Co-Op) and University

de
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A

28.
O

.
. ,

Book Centei items

.

(i.e., textbooks, greeting cards and leisure books) 1

.4.

were-used by at.least half the, atrons sampled. The Satellite Shop in

Ellicott Hall and the Out -Haus were the two services which the largest

percentage of people were either unaware of or never utilized, BaSed on

preserit data, additiorial efforts to market these resources appear needed.

However such efforts may need to followa more focused evt o
/

aluaion f
. . .

whether or not these facilities are desired and whether they offer services't, . ,

that are diversifi nough to interest a substantial percentage of current

patrons.

Anoeffdrt
A

'asses e potential use of services desired, but not

currently offered, resulted in the identification of three types of services
(N.

that at least ttaenty percent of the sample reported they would use if_

added. These services were: (1) An inexpensive steak house; (2) a music
1

'

s,

lending library;-and (3) horseback riding. These data are not compared

i -
.

WiAh the earlier slata be cause of changes in' the items. The percentages

. .

,

of people willing to pay a slight increase in fheir recreation fee in order ,. ',

4

to prOvide these services vas unchanged overlthe four year period (21%);

however,' there was a ten percent increase (from 407'to50%) in the 40ber

of individuals-who indicated that "perhaps" they would be willing to pay

an increased fee.

-
Contrary to the present findings, a'recent University of Minnesota7-;

Duluth (Union Wire, 1981)'4 ongitudinal study which examined students" u.e

and opiorcof their Union found that students sampled in 1978 and 1980. did

not-see 'a need for addiitonal services and were not willing to pay.a. fee
1

a

.

increase. It could 1,..t that because ofthe high use and generally favorable
. . , _

. impressions of the MSU that people at UMCP were more willing to pay an

.
.

.

.

crease.
. Q,*
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In both the 1977 and the 1981 surveys,, respondents ate luneCand%snacks
4

weekly in the MS1.1, while rarely eating either bye kfast or dinner there.

There were differences both between emploYees'and students and am ong student

subgroups. International students tended-to differ most'frequently with °the',

: ".

\N ..

student or employee groups. International students used the food services' -.

/
P .

.! -

.

in the MSU more frequently for breakfast, lunch and snacks. Black undergrad-
a ' 4 J/

:' '1
uates tended to have dinner in the MSU more, regularly

--z

than other groups.
,

There were small changes in the percentage of people in 1977 and 1981

who never orsrarely ate at the MSU becauseithey brought a "brown bag" meal

(from 27% to 23%), or had a meal plan (from 23% to 10%).: 0;er the four

years, more people-(from 12% in 1977 to 24X in 1981);felt that they nev'er or

rarely ate at the MSU because it was too expensive. :

None of the food services evaluated in 1977 were used by fifty percent

of more of the respondents. In the present study, several food facilities
,f

/ .

were used by more than 50Z, with Roy Rogers heading. this Iist-at 92%, f4low-

by the Macke machille room and tge Food'Co-Op. A cldber examination ofspeople

who use the Macke machine rooms (not specifically,flOse,located in the dnibn)

between classes suggests that approkimately fifty percent gothere to'eatt

20% go for recreation and games, 20% to work, and 1,0% go to meet wiii friends

-

These data support the view of the Macke room as killd of a multillurpose room.

4

A future study might examine more closely this-multipurpose room con

with regardto its impact on-patron use and satisfaction.,

,,,

hafiger'made by the fin management since the 1977surVey-was to contract

, ,

food services to a popular food chain, Roy Rogers. Such contractingby other
;

.1 .
.

7 40

unions has resulted in*financial gains and greater customersatisfaction (Fee

and Elsasser, 1979). Roy Rogers, which replaced the Big UR facility, has `a

1 usage rate that is much higher than that of its predecessor (92% vs.-47%).

a. s-

3J
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When compared to other facilities, it was the best liked food facility byI
'forty-three pTent of MSU patrons. A smaller group of people (19%) felt

that Roy Rogene- was the food pervice they least prgferred: The "quality. of

.4e food," was. the most important reason in the decisions pf both those who

liked Roy Rogers and those who did not.

The cafeteria was selected by most patrons as the food service they

least preferred. Two reasons were gen for this dislike of the cafeteria:

30.

(1) "The quality of the food;" for example, a typical reason liven was: 'tilts

overcooked and cold;" and (2) "A dislike-for the specific food sold," a

7---
typi9a1 .statement being "It's too much like dining hall food."

It is hoped that the data from this study can provide the basis for

decision making and programming and planning by MSU and Sstudent Affairs staff.

Im addition, the information should be useful to the campus community, includ-

ing students, who may get new insights or ideas about the role of the MSU

in tie lives of students.
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